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PEDESTRIAN -FRIENDLY
GREEN DOWNTOWN

Incorporating nature into the city not only makes economic but environmental sense as well. An environment
of superior aesthetic quality will attract local residents as well as regional visitors to an area. Every opportunity
should be made to add landscaping to the Cleveland Central Business District. Cleveland’s quality of life will
be improved by a series of tree-lined streets and connecting parks. Together, these items create a distinctive and
safe open space system that will draw people to Cleveland.

e Urban boulevards are main thoroughfares that provide the first image of Cleveland from a vehicle. They
are lined with wide sidewalks, distinct trees, brick pavers, street furniture, and well-defined pedestrian
crossings.

e Green parking lots are paved and landscaped to minimize the impervious surface. Green parking lots are
environmental friendly and lessen the impact on air and water quality. Tree-lined parking surface lots will
contribute to eliminating street congestion and will serve as an area for temporary events or markets.

e  Street crossings will promote safety and access by creating a pedestrian refuge.

e Street furniture and other elements that combine with the building features will create visual interest and
texture for the streetscape environment.

e  On-street parking provides a buffer for pedestrians from moving vehicular traffic and makes local
businesses more convenient with street-side short-term parking.

Design Notes:

1. Public parks and green spaces are
essential to the overall well being of a
city.

2. Green spaces increase the quality of
life in a region by helping the
environment, promoting outdoor
activity, and creating an aesthetically
pleasing place that residents and
tourists will want to visit.

City of Cambridge

Design Notes:

3. In the proposed Cleveland Central
Business District revitalization plan, open
spaces are incorporated into the design.
These spaces consist of downtown
walkways/parks, as shown to the right, as
well as tree-lined boulevards, green
parking lots, etc.

4, Strategically placed street furniture, such
as park benches, will not only serve to
enhance the beauty of the downtown, but
also serve a functional purpose.
Proposed Cleveland Revitalization
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ENLARGED INTERSECTION HOUSTON STREET -
CLEVELAND CENTRAL BUSINESS DISTRICT
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ENLARGED DETAILS HOUSTON STREET -
CLEVELAND CENTRAL BUSINESS DISTRICT

A. INTERMEDIATE PLANTING AREA
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ENLARGED DETAILS HOUSTON STREET -
CLEVELAND CENTRAL BUSINESS DISTRICT
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ENLARGED DETAILS HOUSTON STREET -
CLEVELAND CENTRAL BUSINESS DISTRICT

PROPOSED “GREEN” PARKING LOTS
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EXISTING PARKING —

CLEVELAND CENTRAL BUSINESS DISTRICT
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FRANELIN AVE

U8 321/ HWY 105

EXISTING CBD PARKING:

1. EXISTING ON-STREET PARKING 652
2. EXISTING OFF-STREET PARKING LOTS 1,166

TOTAL: 1,818

THIS DRAWING IS FOR GRAPHIC PURPOSES ONLY.
THE PARKING FIGURES CALCULATED IN THIS
DRAWING ARE APPROXIMATE AND MAY DIFFER
FROM ACTUAL SPACES.
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KEY DESIGN GUIDELINES -
RECOMMENDATIONS

The following guidelines were created for the revitalization of Cleveland’s Downtown Central Business
District.

e Create and maintain an “outdoor room” character and scale of the streetscape. Use building walls, street
trees, street furniture and sidewalks to create civic meeting spaces for the community.

o Create a gateway into the Central Business District.

e Improve outward appearance of existing buildings within the Central Business District with restoring
building facades along Houston Avenue.

e Restore historic buildings within the Central Business District.
e Promote retail and service uses on the ground floor on buildings.
o Improve infrastructure, particularly drainage in the Central Business District.

e Remove unsightly existing overhead utilities and bury underground to establish a “clean” looking Central
Business District.

e Create and maintain a network of interconnected streets, alleys, sidewalks and crosswalks to allow for clean
vehicular circulation patterns.

e Park on-street along the curb, and in “green” off-street parking lots with clearly defined pedestrian
circulation paths to “Main Street”.

e  Place future infill development in line with existing “ street walls”.

e Promote the “pedestrian friendly green” downtown with street trees, flowers, pedestrian spaces, brick
paved sidewalks, street furniture, etc.

e Promote “way finding” with effective and well-designed signage and lighting.
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STREET FURNITURE RECOMMENDATIONS
AT OPEN PUBLIC SPACES AND ALONG HOUSTON STREET

1.

Design Notes:

1.

The use of decorative street lamps, as shown above,
will create a warm and inviting atmosphere within
the Central Business District.

Street lamps should have a fluted detail and be of a
height that does not tower over pedestrians.

All electrical work should be feeding street lamps
from underground. Elimination of all overhead
utilities is key to establishing a pleasing downtown
atmosphere.

Steel trash receptacles, as shown to the right, can be
eye appealing.

Trash receptacles should strategically be placed
throughout the Central Business District to make it
“convenient” for pedestrians to use them. Proper
placement will reduce the amount of possible litter in
the streets.
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Design Notes:

Select an iron bench, similar to one shown above.
Design of benches should work together with the
architectural content of the Central Business District
to create attractive outdoor environment.

Placement of benches will be important in creating
outdoor gathering areas within the Central Business
District

Street furniture should be all the same color. Using a
darker color such as black or green will compliment
the architectural content of the Central Business
District.




SITE LIGHTING RECOMMENDATION
AT OPEN PUBLIC SPACES AND ALONG HOUSTON STREET

Site lighting should be installed to illuminate and enhance the attractiveness and safety of the area.

Lighting at Parking Lots:

The light fixture luminary shall be a basic box shape with light cit-off, such as Kim EKG model or equal,
mounted on a metal pole not to exceed 30 feet in height. The light color should be warm and consistent with
surrounding light sources. Parking lots should be illuminated to a minimum of one (1.0) foot-candles. All
lighting at parking lots should be directed in such a manner that is does not reflect or cause glare onto adjacent
properties or interfere with street traffic.

Open-Space, Walkway and Street Lighting:

The use of decorative street lamps, as shown on the previous page, will create a warm and inviting atmosphere
within the Central Business District. Street lamps should have a fluted detail and be of a height that does not
tower over pedestrians. The fixture and pole color should all match and be compatible with the surrounding
buildings and other site lighting. Open space and walkways should be illuminated to approximately two (2.0)
foot-candles.

Building and Landscape Lighting:

The use of low level lighting, landscape accent lighting and architectural lighting is encouraged. The
illumination source should be a “warm light”. All building and landscape lighting fixtures should serve to
enhance the aesthetics of the structure or landscape.
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STREET SIGNAGE RECOMMENDATIONS
AT INTERSECTIONS ALONG HOUSTON STREET

Design Notes:

1. Select street clocks similar to one shown above.
Street clocks are an effective way of adding
visual impact to a city streetscape.

2. Street clocks should bear the City of Cleveland
name and be located at points of gathering /
interest as noted on the concept plan.

__ StopSign  Street Signs Design Notes:

1. Select decorative street poles, as shown above, for
Texas Department of Transportation signage. Street
poles should be similar to street lamps.
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BRICK PAVING RECOMMENDATION
AT SIDEWALKS, CROSSWALKS AND OPEN PUBLIC SPACES

Design Notes:

1. Select a brick-paving unit that is specifically designed for vehicular surface applications. Refer to the
proposed brick selection above, English Edge Rose FR.

2. Placement of brick in a pattern, such as “herringbone” or “double basket weave”, in lieu of a standard
stacked bond will add visual interest to the streetscape.

3. Use of accent bricks as borders will add visual interest to the streetscape.
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BuiLDING/ SITE SIGNAGE RECOMMENDATION
AT PRIVATE AND PUBLIC BUILDINGS LOCATED WITHIN THE CENTRAL BUSINESS DISTRICT

Signage had been used throughout history as a medium to create building identity. As part of this revitalization
plan, it is critical to remember the following recommendations when placing signs on buildings. It should be
the responsibility of the property owner/manager to enforce the signage programs.

Building-Mounted Signage:

All building mounted signs within a single project shall be of the same fabrication technique. Signs should
consist of a message area in either a graphic band or band which is integrated into the facade of a building or
individual fascia mounted signs on the facade of the building. Building identification shall be individual letters
and logos.

In most cases it is encouraged that buildings only be allowed one (1) sign identifying the name of the building
or retailer. However, multiple signs may be allowed in certain situations, i.e., multi-tenant retail centers, service
stations, etc. Building-mounted signs are encouraged to be in scale with the building fagade. Graphic bands on
multi-tenant buildings should not exceed 48” in height. Sign length for individual retailers/buildings should not
be greater than seventy (70) percent of the width of the wall it is mounted on. Signs in a single project shall be
one (1) consistent color scheme compatible with the building facade. Logo colors may vary, however, the color
of the text should be consistent.

Interchangeable marquee signs are not encouraged with the exception of specific businesses such as theaters.
Theaters should have one (1) changeable marquee as part of either a ground-mounted sign or a building
mounted sign. A second changeable sign may be added when the site is located at the intersections of two
major thoroughfares.

Design Notes:

-

= 1. Building signage should be proportional to the
building and have simple, easy to read graphics
and text.

2. Colors of signage should accent the colors of
the buildings and blend with the building to
create a unified look throughout the Central
Business District.

3. Clean, simple accents lighting fixtures may be
used to illuminate building signage. Accent
light should produce a “warm lighting” effect.
High intensity, bright lighting, such as
fluorescents, are highly discouraged.

4. Retailers are encouraged to match trim colors
of buildings and awnings thus giving the
facades of buildings within the Central
Business District a more “unified” and
“inviting” look.

Under Canopy / Awning Signage:

Individual tenant signs under canopies and awnings may be permitted where it is not feasible to use building
mounted signage, for example, in a retail building with multiple tenants. Under canopy signs are to be plaques
with identification on two (2) sides. One (1) sign per business should be permitted. Signs should have a
common size throughout the Central Business District and not exceed 8 SF. Signs should be compatible with
architecture and relate to all other building signage. Signs should display tenant name and logo only. Bottom
of signs should be consistent and mounted at 8’-0” above the sidewalk.
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Window Signs:

When retail or commercial tenants have separate exterior entries, they may be allowed to permanently identify
the name of the tenant, emergency telephone number, numerical street address, hours of operation and small
logo on the door or immediately adjacent to the entry. Advertising of services are not encouraged with the
windows of the Central Business District.

Permanent window graphic criteria should include a consistent color (white, black or gold recommended) and a
consistent location along storefronts. The type style of the window signage should match that of the building
mounted or under canopy signage. The maximum letter height permitted to identify the tenant name shall be
four inches (4”). The maximum letter height permitted for all other information shall be two inches (2™).

Illuminated or large signs behind the glass area, which advertise on a permanent basis, are not recommended.
Retailers may use large temporary sale signs behind the front glass. The use of neon signage is not
recommended with the exception of small neon “open” signs behind the front glass of buildings.

Ground-Mounted Monument Signage:

Each site should be allowed one ground-mounted monument sign. For sites facing two major thoroughfares,
two (2) ground-mounted signs may be used. It is recommended that municipal buildings be identified with a
different style ground-mounted sign that private buildings (refer to two drawings below).

The height of ground-mounted signs should not exceed 5’-6” including the base with a minimum height of eight
(8”). The maximum sign area may not exceed thirty-six (36) square feet. Sign depth is not recommended to
exceed more than two (2) feet. Signs should be faced on each side.

Sign materials should be architecturally compatible with the exterior building finish and landscaping theme.
Acceptable materials are aluminum, wood, brick, split-face, stone or stucco. Letters are recommended to be pin
mounted, three dimensionally sculpted or part of an opaque panel with translucent graphics. It is recommended
that the sign colors compliment the colors of the building. The background colors should be a medium to dark
range color with the message area lettering in white for better visibility. All lettering on the signage should be
the same color. Logos should not be placed on ground signage with the exception of the city logo/seal on the
municipal building signs.

CITY OF CLEVELAND LOGO

NAME OF MUNICIPAL

o /7 BlULDING
| VA
2 CITY HALL
EAST BOOTH STREET

2 co R B,
| LI AT . :
= B 5ol

th

RETAIL / COMMERCIAL GROUND MOUNTED MONUMENT SIGN
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EXTERIOR COLOR/MATERIAL RECOMMENDATION
AT PRIVATE AND PUBLIC BUILDINGS LOCATED WITHIN THE CENTRAL BUSINESS DISTRICT

Exterior Materials:

All exterior materials should complement the architectural design and overall image of Cleveland’s Central
Business District. New buildings should be constructed with compatible materials, textures, colors and forms.
No more than two (2) dominant materials should be used on a building exterior.

Acceptable building materials are concrete, concrete block, glass, brick, split face concrete block, stone, wood,
metal, and stucco. Current technology (green architecture) should be considered in construction material
selection, i.e., environmentally friendly materials such as energy-conserving glass. Industrial building
materials, plastics, etc. are not recommended for a building exterior where the materials are visible from public
areas or adjacent sites.

Exterior Colors:

Earth tones with limited pastel alternatives are recommended for dominant wall colors for building materials.
An accent color may be applied to trim, fascia boards, door panels or other decorative items. All exterior colors
are subject to review and approval.

Awnings:

Angled or “lean-to” awnings are encouraged over configurations. One-color awnings are recommended and
multi-color awnings are discouraged. Awnings should be constructed of canvas. It is noted that material
technology is constantly changing and other types of awnings will be reviewed per individual basis. The
individual width of an awning should not exceed the opening for which it is covering. The height of the awning
should be limited to not more than one-half (1/2) the height of the opening for which it is intended. Awnings
should be replaced when they become faded or worn.

Logo graphics may be permitted on awnings for freestanding retail buildings as long as it is a single tenant
occupying the structure. No graphics will be allowed on multi-tenant buildings. See signage recommendations
for additional comments on building graphics.

Design Notes:

5. Entrances to retailers and restaurants should be warm and inviting as shown in the picture above
right. The use of coordinating building, trim, awning and signage colors helps to accomplish this.

6. Accent Light should produce a “warm lighting” effect. High intensity, bright lighting, such as
fluorescents, are highly discouraged.
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IN SUMMARY/ MINIMUM RECOMMENDATIONS
AT PRIVATE AND PUBLIC BUILDINGS LOCATED WITHIN THE CENTRAL BUSINESS DISTRICT

The following recommendations outline what both private and public sector organizations can accomplish with
minimal capital investment. These recommendations will have a dramatic and immediate impact in jump-
starting the Central Business District’s revitalization process.

e Clean and/or paint exterior of existing buildings. Brick, stone, or split face buildings may be painted,;
however, as a minimum they should be pressure washed. Existing stucco, metal, siding, trim, etc. should
be painted. The color scheme for the Central Business District will be “Earth Tones”.

e Remove metal canopies, torn canvas awnings, faded canvas awnings, etc. from existing buildings. This
step is critical in creating a more unified look within the Central Business District. Awnings/Canopies may
or may not be replaced at a future time. It is highly recommended canvas awnings be placed on buildings
in the future. Awnings serve to help identify buildings, accent the architecture, and serve as protection for
pedestrians from the elements of nature.

e Remove building signage that does not meet the recommendations presented within this revitalization plan.
This includes all unsightly window signs, etc. Replace signs with simple, clean graphics that accent, rather
than oppose, the architecture of the buildings.

e Address the landscaping within the Central Business District. Property owners should be encouraged to
enhance the landscaping within the Central Business District by planting additional street trees and shrubs
to hide unsightly surface parking lots. Adding landscaping into the Central Business District will help
create a superior aesthetic environment, which in turn will attract residents and visitors.

o Install and/or update existing architectural and landscape lighting. Existing architectural lighting fixtures
should be updated to enhance the architecture of the building. “Warm Lighting” fixtures should be used on
all buildings within the Central Business District. By using warmer lighting and staying clear from the
bright lamps, such as fluorescents, a sense of comfort will welcome residents and visitors into the Central
Business District at night.

e  Property owners should repair cracked sidewalks or update with brick pavers per this plan’s
recommendations.

¢ Provide new landscaping at existing surface parking lots located within the Central Business District.
“Green” island spaces should be provided to help break up the expansive concrete areas. By adding
“evergreen” trees and/or shrubs two design recommendations will be implemented. Not only will this be
the first step in creating “green parking lots” but it will also create a superior aesthetic environment, which
in turn will attract residents and visitors.

ProJject ExecuTion

This plan recommends that both private and public sectors take the initiative and start the revitalization process
of Cleveland’s Central Business District implementing several of the minimal recommendations noted above.
In a combined effort with local businesses and the City of Cleveland, Joiner Partnership, Inc. proudly offers its
services to assist with planning and design recommendations for the Central Business District.

Joiner Partnership, Inc. will help the business community of Cleveland with design recommendations that will
support the overall intent of this revitalization plan. In addition, Joiner Partnership Inc. will work one on one
with clients ensuring individual needs are met. Design options will be provided to each client based on the
intent of this revitalization plan while taking into account specific project budgets of individual Owners.
Additional services to help with the coordination of construction will also be provided by Joiner Partnership,
Inc., which may be contacted directly at;

700 Rockmead Drive

Two Kingwood Place, Suite 265
Kingwood, TX 77339

(281) 359-6401
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STRATEGIC NEXT STEPS
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STRATEGIC NEXT STEPS

The Cleveland Central Business District Revitalization Plan is a long-term program that will be implemented
over time, adjusting along the way to changing markets and community desires. Public and private sector
commitment and investment are necessary to make this Plan’s recommendations a reality. Based on past
downtown revitalization efforts around the country, the initial phases may seem pioneering, once several
projects are implemented, momentum and enthusiasm from the surrounding community will grow.

Beginning the implementation process will require a combination of strategic decision-making and consensus-
building. The first step should be an “implementation strategy session”. This intensive workshop should bring
together key stakeholders, experts from this effort, as well as Cleveland local decision makers.

OVERALL IMPLEMENTATION CONCEPTS

e Infrastructure Construction, Phasing and Financing Plan — This step should take a broad look at the
feasibility of using existing infrastructure within the Central Business District (water, sewer, streets), as
well as plan for future improvements as the district grows.

e  Street Improvement Program — A limited number of streets and intersections within the Central Business
District will receive special design treatment at this time. Houston Avenue between Washington and the
Medical Center will be the first to receive special streetscape design as previously outlined in this plan.
Future consideration should be given to expanding the street improvement program once the Central
Business District grows into a lively downtown area for the City of Cleveland.

e Design Guidelines and Standards — The quality of the Central Business District will depend on the design
and configuration of buildings, streets, and public spaces. This plan has prepared special guidelines and
standards that existing business owners and future developers can understand and implement in an effort to
revitalize the Central Business District.

e Significant Building Survey — Since the plan recommends that buildings be preserved, criteria should be
established and a survey under taken which catalogues the status of all buildings located within the study
area. Mechanisms encouraging the rehabilitation of significant buildings will be given in the form of loan
guarantees of other programs.

¢ Civic Building Construction — It is important to the success of this plan that public funds be used to create
civic work and meeting places within the Central Business District. The plan recommends that new civic
projects such as a civic center, city hall and fire station be constructed of the next several years. The sites
for these new Civic monuments must be strategically placed within the Central Business District to create a
more lively downtown area.

e Surface Parking — Future consideration should be given to increasing the parking potential within the
Central Business District. Currently there is a shortage of parking to support the local businesses. As
addressed in this revitalization plan, future parking lots should be located in close proximity to Houston
Street to allow for easy pedestrian access to the economic hub of downtown Cleveland. Signs should
clearly mark the access to these parking locations so residents as well as visitors feel comfortable finding
their way around the city. “Green” parking lots will not only be beneficial to the environment but also help
the overall aesthetics of the Central Business District.

e Parks Improvement — This step should take a broad look at the future of Cleveland. The future is bright
for Cleveland. By creating new public parks, open spaces, biking trails, etc., the city will be able to market
itself as an environmentally friendly place to live.
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